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ics and firm entry and exit, and tests it using Chinese industry survey data. Empirical results show that factor
market distortion impedes the selection mechanism linked productivity, competitive effect of firm turnover
and reallocation of factor resources. By decomposing the aggregate productivity in province level , factor mar-
ket distortion is negative to contribution of reallocation in terms of the aggregate productivity. If there is 1%
decrease in factor market distortion, the reallocation across firms would increase 0.53% and the net effect of
firm entry and exit would increase 1.43% to contribution of aggregate productivity. This paper makes a unique
aspect and policy implication of the relationship between factor market reform and aggregate productivity.

Key words: factor market distortion; entry and exit; total factor productivity ; reallocation

The Mechanism of E-commerce Promoting the Upgrading of Agricultural Industry Cluster :
A Case of Flower and Wood Industry Cluster in Shuyang County, Jiangsu Province (65)
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Abstract: Based on the case of flower and wood industry cluster in Shuyang, this paper explored the
mechanism of e —commerce promoting the upgrading of agricultural industry cluster. Agricultural industry
cluster has certain advantages in the introduction of e—commerce. The introduction of e-commerce brings new
demand conditions, new competitive environment, new supply network and new service system to the agri-
cultural industrial cluster, makes further use of land and space, improves the entrepreneurial skills of farm-
ers, and pushes the government to adjust the industry support ideas and behaviors, thus promoting the up-
grading of the agricultural industry cluster. Local governments in featured agricultural industrial zones should
make full use of the advantages of agricultural industry clusters in introducing e—commerce, timely changing
the industrial support thinking and development strategy, actively embracing the new Internet economy, and
striving to cultivate a favorable development environment for e—commerce entrepreneurship and innovation.

Key words: e—commerce; agricultural industry cluster; industry cluster upgrading; Taobao Village

“Return of Local Worthies” : Urban—Rural Circulation Repairing and Elite Structure Reconstruction
——Taking the Changes of Urban—Rural Relations in the Past 40 Years of Reform
and Opening—up as Analysis Background (71)
Jiang Fangbing
(Party School of CPC of Hangzhou Municipal Committee , Hangzhou 310024)

Abstract: In the 1940s, facing the decline of rural society, Fei Xiaotong put forward the proposition of
urban—rural organic circulation and rural reconstruction. Even today, after 40 years of reform and opening—
up, “rural China” has accelerated to “urban China”, we are still in the process of solving this proposition. In
recent years, the “return of local worthies” project is one of the new explorations with traditional characteris-
tics. Compared with the ancient local worthies, the origin and composition of the new worthies have been di-
versified, but behind their return is still the “nested centripetal” structure of Chinese geographic identity. Un-
der the background of imbalance of urban and rural development, the return of local worthies under the gov-
ernment’s “invitation” is not only conducive to the revitalization of the urban—rural organic circulation, but
also conducive to the organic unification of the individual value and social value of new rural worthies. As a
social force born in the local area and growing in other countries, the return of local worthies has reconstructed
the structure of rural elites to a certain extent, but it cannot really replace the existing pattern of “rural ad-
ministration and village governance”. At present, the key to promoting this exploration and practice lies in
whether it can effectively highlight its commonweal attribute and folk identity, give full play to its comparative

advantages in rural governance, and avoid falling into the practice mistake of separating fame from reality.
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